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1970’s

1950’s
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2014
“The C Gen”
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Too Much Choice for the Audience and Brands
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What’s an 
MCN?
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MCNMotorcycle News (magazine)
MCNMaternal Child Nursing
MCNJournal of Maternal/Child Nursing
MCNMigrant Clinicians Network
MCNMinocycline (tetracycline type 
antibiotic)
MCNMinnesota Council of Nonprofits
MCNMotorcycle Consumer News
MCNMolecular and Cellular Neuroscience
MCNMissed Call Notification
MCNMovimiento Comunal Nicaragüense 
MCNMetropolitan Campus Network
MCNMetal Construction News
MCNMicro Cellular Network
MCNManagement Control Number
MCNMississippi Center for Nonprofits
MCNMinimal Change Nephropathy
MCNMulti-Hop Cellular Network
MCNMovimiento Cívico Nacional 
(Guatemala)
MCNMaster Customer Number
MCNMilitary Construction, Navy
MCNModern Cloth Nappy

MCNMultipoint Command Negating MCS
MCNMultiple Crossbar Network
MCNMain Communications Node (US Army)
MCNMatching Composition Network
MCNMultiservice Carrier Node (Marconi)
MCNMaintenance Connector Network
MCNMaterial Control Number
MCNMaster Control/Center Number
MCNMobile Communications Unit
MCNMSE Circuit Network
MCNMylius Consulting Network
MCNMinimum Critical Number
MCNMuscle Car Network
MCNMyers Center Network
MCNManagement of Change 
MCNMinifig Customization Network
MCNMandatory Convertible Note (finance)
MCNMultiple and Complex Needs (Scotland; UK)
MCNMuscogee Creek Nation
MCN Massive Chipmunk Nest 
MCNMulti Channel Network

Pop Quiz
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Critical to YouTube’s Scalable Growth
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A High Growth and Valuable Market

growth 
in Video 
Advertising 
(CAGR)33%

2014

2017

x2  as fast as overall digital ads

$17b+
size of video advertising opp by
2017 in US alone

80%
    YouTube 
traffic
is from outside
of the US

Audience is king: YouTube is a

$26  40b+ 
division for

● Source: Jefferies: : The Future of Online Video Advertising (v2.0); A Focused Deep Dive on YouTube, 3 September 2014)

$17.3bn
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MCN’s Are Hot and In Demand
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A Unified Proposition
• Global Scale

• Premium Advertising

• Independent

• Software Innovation

• Global and Local

• Talent Expertise

• Brand Expertise

• YouTube Expertise

• Off YouTube Network

• Data Scientists

- Technology Platform
- Off YouTube Network

- 2000+ YT Partners
- Influencer marketing

- Iconic Social 
rights and 
engaged 

audiences

Rightster:
Greater Than the Sum of its Parts

- Technology Platform
- Off YouTube Network

- 2000+ YT Partners
- Influencer marketing

- Iconic Social 
rights and 
engaged 

audiences
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- Technology Platform
- Off YouTube Network

- 2000+ YT Partners
- Influencer marketing

- Iconic Social 
rights and 
engaged 

audiences

One of YouTube’s Biggest Partners

YouTube 
Brandcast 
Event 

“Rightster is our biggest partner in Europe, the first YT 
MCN to go public, recently acquired Base79 and now one 
of the largest MCNs in the world” -  Robert Kyncl (Google’s 

VP and Global Head of Business at YouTube)
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And A Global Leader in 
MultiPlatform Video

7,500+ 1,950+1.5B+
 PUBLISHERS

CONTENT 
OWNERSMONTLY VIEWS

11 offices, 10 countries, 9 languages
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YouTube is Just One Piece of the Puzzle
and It’s A Very Complex World

• A Network of Platforms 
and Publishers

• Owned & Operated 
Support, Monetisation, 
Own Player

• Upload Once, Distribute 
Anywhere

• Direct Ad Sales and Ad 
Network Partnerships

• Global & Local

• Supporting various 
commercial models
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Rightster Simplifies Video Distribution

  Content Owner Needs; e.g.
o Distribution
o Monetisation
o Data & insights

  Publisher Needs; e.g.
o Content sourcing
o Monetisation
o Data & insights

Brands

Video 
Content  

In

Video 
Out

Fragmented 
Audience

Online 
Sites

Rightster’s 
SelfService Software

Data
o Data correlated 

across clients
o Forecasting
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INSERT VIDEO

The Brief
Create a global YouTube campaign, 

sending vloggers around the world  to 
create a series of exciting 

travelogues, showcasing the 
destinations Turkish Airlines flies to.

                     The Solution
10 YouTubers from different countries 
created 3 videos documenting their 

journey on the Turkish Airlines 
“Holiday Roulette”:

• 1 Intro video
• 1 Video in Istanbul Turkey

• 1 Video in final destination to be 
revealed by a white rabbit in the 

2nd video.

Case Study: Turkish Airlines

https://www.youtube.com/user/TURKISHAIRLINES 

Results 10m
views

333k
likes

27k
shares

33k
comments
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Case Study: Turkish Airlines
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Growth in Video Views/Month

Rightster Has Proven its Ability to Execute

Key Milestones

oMay-11: Founded Rightster. Streamed Royal 
Wedding in partnership with ITN

oAug-11: Further masthead clients added: 
SNTV and British Fashion Council

o Jan ‘13: Acquired Preview Networks, bringing 
relationship with Warner Bros, Paramount and 
20th Century Fox

oNov ‘13: Rightster IPO’ed on AIM
 
o July ’14: Acquired Viral Spiral, furthering 

Rightster’s expertise in social video 
management & licensing

oAug ’14: Acquired Base 79, enhancing 
Rightser’s scale, monetisation capabilities and 
brand solution offering

oDec’ 14: Achieved 1.5bn average monthly 
video views
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+25%
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Q4 Trading Update

1.5bn | 25%
Average monthly video views
(increase on Q3 2014)

Rightster’s Total Unique 
Viewers Worldwide grew from 
113m in September ‘14 to 

124m in December ’14

Net revenues for full year to 
31st December 2014 expected 
to exceed

Recent noteworthy partnerships include 

Turkish Airlines, Arts Council 
England, Lehren Networks, 
Formula E and 

Sony Music 
Entertainment£8.5m

(•unaudited)

(according to ComScore).
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Brand

Content Audience

Rightcasting

Three Things to Remember
• The world has changed, story-

telling has evolved with 
technology.

• Rightster is a unique Multi-
Platform Network (MPN) servicing 
Content Owners, Brands and 
Publishers with our bespoke 
software-powered, scalable 
solution.

• Rightster enables our 
stakeholders to unlock the true 
potential of online video and start 
‘Rightcasting’, putting  the right 
content in front of the right 
audience on the right platform at 
the right time. 
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