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About Us

Who we are? 
We are an online performance marketing company

What we do?
We attract paying users from multiple online channels and 

direct them to online businesses

Our vision: 
To continue being a leading online monetization expert while 

expanding our technology reach, and activities into new 
geographies and markets
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Our business model

*Current revenues run rate

(40% SALES*) 
XLMedia’s Informational portals 
network

Publishing

(48% SALES*) 
Technology based, ROI Driven, 
Continuously Optimised

Media

(12% SALES*)
Revenue, volume and acquisition 
pipeline

Affiliate Network Performance  
Based  Payment

Lifetime Revenue share / 
CPA / CPI / …

Provide web/ 
mobile users

Social Networks Display 
Advertising

Search Mobile
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Diversified client base
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Publishing

Owns more than 2,000 
websites in 18 languages

Websites are content rich and 
rank high on search engines

• XLMedia owns a network of informational websites

• The informational websites refer potential clients to online businesses

• Websites rank high on search engines due to sophisticated research, 
optimisation, rich content, testing and analysis using in-house platforms

• Our optimisation expertise includes:

• Recent acquisitions include a Denmark focused casino content 
network for $2.3M and a UK sports betting content website for 

$6.7M as well as increased holdings in publishing JV
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Ongoing
Optimisation

Quality Content

On page optimisation

Key word research
Off page optimisation

Search traffic is considered to 
be of high value and sought 

out by operators



Media
Advertisers

Spend on advertising 
and 

marketing  
Demand for ad space

Technology Based 
Network

Match supply and 
demand

Publishers
Run online 

business/content 
websites 

Supply of ad space

Convert 
into users

Online businesses
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Social Networks

Display 
Advertising

Search Mobile

Examples for 
Media buying: 
Pop-ups, 
banners, pop-
unders, 
promotional 
posts, content 
suggestions…

• Experience in running hundreds of self-funded campaigns targeting a broad range of 
brands and products in numerous countries. Provides a unique market perspective

• In-house developed platforms, iterative testing and optimisation of adverts/placements to 
maximise returns according to a wide range of variables

• Advert formats include paid search, display (banners, pop ups etc.), Mobile and social 
advertising

• Recent acquisition EDM – the social gaming marketing expert



Strong Financial 
Track Record

Operational foundations have been laid down during the past two years, 
resulting in a strong platform for future growth.
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Sales

Adjusted EBITDA

Employees: 9
Main focus: Poker

2008 2009 2010 2011 2012 2013 2014 *
Employees: 24
Main focus: Poker

Employees: 40
Main focus: poker 
and casino

Employees: 40
Main focus: poker 
and casino
New investor 
group

Employees: 97
Main focus: 
expansion
Acquisition of 
partner, 
Acquisition of finish 
competitor

Employees: 120
Main focus: 
expansion in eu & 
North America
New media
New investor

Employees: 197
Main focus: IPO, M&A
IPO
Websites acquisitions 
incl. 
Sports UK focused
EDM acquisition for 
social gaming

0.5
2.2

4

8.8

12.5 13.3
16.6

0.7

6.3

11.2

20.9

26.1

34.5

49.5

* unaudited



Online gambling now worth an estimated $40bn*

And is expected to grow average 9% per year through to 2018

Mobile and tablet growth

Mobile is the main driver of global ad spend worth, and is expected to account for 51% 
of all new advertising between 2014 and 2017, growing by $42 billion**. Mobile 

advertising is expected to grow by an average of 38% a year between 2014 and 2017.

Internet advertising revenues constantly grow 

Internet advertising in the US only totaled $45.8 Bn last year, representing 
compounded annual growth rate of 18%**** over the past ten years, internet 

advertising consistently grows. The growth is comprised of 12% cagr for non-mobile 
revenues  and 123% CAGR for mobile advertising over 2010 – 2013.

Social games

The demand for social games is expected to see continued growth with an estimated 
cagr of 24% in the us alone between 2012 and 2016*** driven by mobile and 

smartphone growth 

The online 
marketing 

opportunity

*       H2 Gambling Capital report Apr 2014
**     ZenithOptimedia 
***   Technavio  
**** IAB
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Growth Opportunities

Expand organic opportunities to further drive profit growth

• Grow market share in key territories, including Scandinavia

• Accelerate growth in newer territories such as UK, Canada, Austria, Germany, 
Switzerland, Greece & Denmark

Leverage new technologies and online media innovation 

• Publishing skill set continues to evolve with ongoing investment

• Mobile marketing and social media activities are now industry leading

• Investment in leading edge marketing technologies including real time bidding and 
optimisation
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Entry into new channels and verticals

• EDM acquisition to expedite entry into social and mobile channels to grow market share

• Current skill set enables group to target other end markets (e.g. Games, Financial Services, etc.)

• Constantly looking for new potential verticals in online marketing campaigns

US opportunity 

• As US progresses towards regulated online gambling we position ourselves to become a 
leader once additional markets open. Already active in New Jersey and Nevada

• Current US activity includes additional verticals (non gambling), in order to gain market 
understanding in this important market

• EDM acquisition provided significant footstep into the US online market

Acquisitions

• Ongoing consolidation opportunities in a  fragmented market

• Pursuing active pipeline of opportunities

• Financial strength and cash balance to support pipeline of opportunities

Growth Opportunities
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Summary & Outlook

• Strong performance in 2013 continued into 2014; Year-end 

trading performance exceeded market expectations

• Significant organic revenues increase in core European markets 

as well as in new markets, complemented with acquisitions 

which provide additional footstep in newer markets

• 2014 Executed the group’s strategy in diversification and strong 

growth

• Recent entry into the social gaming scene represents strong 

growth opportunities for the coming years

• Outlook for 2015 remains positive with growth set to continue

• Business model reinforces management’s commitment to at 

least 50% dividend payout ratio

06/02/15|     10



DISCLAIMER
This presentation and any additional documents handed out at the meeting (together the "Presentation Materials") are being provided to a limited number of parties who may be interested in acquiring an interest (the "Investor Interest") in XLMedia Ltd (the "Company").

The purpose of the Presentation Materials is to assist the recipient in deciding whether it wishes to proceed with an investment in the Company and in determining the level of any offer for an interest in the Company, but is not intended to form, and shall not be treated as, the basis of any 
investment decision or any decision to purchase an interest in the Company. The Presentation Materials do not constitute an offer to sell or an invitation for offers to purchase or acquire any securities or any of the business or assets described herein.

The Company has provided the information in the Presentation Materials, which do not purport to be comprehensive and have not been verified by the Company, Cenkos Securities plc (“Cenkos”) or any of their respective shareholders, directors, advisers, agents or affiliates.  No 
representation or warranty, express or implied, is or will be made and, save in the cause of fraud, no responsibility or liability is or will be accepted by the Company or by any of its respective officers, servants or agents or by Cenkos or any other person as to or in relation to the accuracy or 
completeness of the Presentation Materials or the information or opinions contained herein or supplied herewith or any other written or oral information made available to any interested party or its advisers and no responsibility or liability is accepted for the accuracy or sufficiency of any of the 
information or opinions, for any errors, omissions or mis-statements, negligent or otherwise, or for any other communication, written or otherwise, made to anyone in, or supplied with, the Presentation Materials or otherwise in connection with the proposed sale of the Investor Interest.  In 
particular, no representation or warranty is given as to the achievement or reasonableness of any future projections, management estimates, prospects or returns.

Accordingly, neither the Company nor Cenkos nor any of their respective shareholders, directors, advisers, agents or affiliates shall be liable for any direct, indirect or consequential loss or damage suffered by any person as a result of relying on any statement or omission in, or supplied with, 
the Presentation Materials or in any future communications in connection with the acquisition of an Investor Interest in the Company.

The information set out in the Presentation Materials will not form the basis of any contract.  Any successful purchaser of an Investor Interest will be required to acknowledge in writing that it has not relied on or been induced to enter such agreement by any representation or warranty, save as 
expressly set out in such agreement.

The Presentation Materials are being made available only to parties who have previously expressed an interest in the Company.  The recipient agrees to keep confidential any written or oral information contained herein or otherwise made available in connection with the Company.  The 
Presentation Materials must not be copied, reproduced, distributed or passed to others at any time.  The recipient has further agreed to return all documents and other material held by it relating to the project referred to in the Presentation Materials upon request.

The Presentation Materials have been delivered to interested parties for information only and upon the express understanding that such parties will use it only for the purpose set out above.  The Company undertakes no obligation to provide the recipient with access to any additional 
information or to correct any inaccuracies herein which may become apparent, and it reserves the right, without advance notice, to change the procedure for the acquisition of an Investor Interest or to terminate negotiations at any time prior to the completion of such acquisition.  The issue of 
the Presentation Materials shall not be taken as any form of commitment on the part of the owners of the Company to proceed with any transaction.

The contents of this document have not been approved by Cenkos for the purposes of section 21 of the Financial Services and Markets Act 2000 (“FSMA”). The Presentation Materials are only being made available to the following:  (a) persons having professional experience in matters 
relating to investments and who are investment professionals as specified in Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Financial Promotion Order");  (b) persons to whom Article 49(2) of the Financial Promotion Order applies, being 
high net worth companies, unincorporated associations, partnerships or trusts or their respective directors, officers or employees as described in Article 49 of the Financial Promotion Order; and (c) persons who are otherwise permitted by law to receive the Presentation Materials.  It is a 
condition of your receiving the Presentation Materials that you fall within, and you warrant to the Company and to Cenkos that you fall within, one of the categories of person described above.

Any prospective purchaser interested in acquiring an Investor Interest in the Company is recommended to seek independent financial advice.  Law in certain jurisdictions may restrict the distribution of this document or of the giving of the Presentation Materials and any subsequent offer for 
sale or sale of the Investor Interest.  Persons into whose possession this document or the information from the Presentation Materials comes are required to inform themselves as to and observe any such restrictions.

If the recipient does not fall within one of the categories above the recipient should either return, destroy or ignore the information in the Presentation Materials.

If you are in any doubt about the investment to which the Presentation Materials relate, you should consult a person authorised by the Financial Conduct Authority who specialises in advising on securities of the kind described in this document.

Cenkos, which is regulated in the United Kingdom by the Financial Conduct Authority, is acting exclusively for the Company in relation to matters described in this document and will not be responsible in respect of such matters to any other person for providing protections afforded to 
customers of Cenkos or for providing advice in relation to those matters.

Neither this document, nor any copy of it, may be taken or transmitted into the United States, Canada, Australia, South Africa or Japan or into any jurisdiction where it would be unlawful to do so. Any failure to comply with this restriction may constitute a violation of relevant local securities laws.
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